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TripAdvisor explores Australia’s top-rated beaches

TripAdvisor explores Australia’s top-rated
beaches With summer heating up in the
wide, brown land of ours, wanted to share
TripAdvisor’s top-rated attractions and
activities on or near the water. We think
this would be an excellent way to highlight
the options readers have if they’re looking
to keep cool, do something fun and see
the sights as we approach the holiday
season. We’d love to get your thoughts
on these as a story. Here are some toprated attractions and activates near the
water, based on its current ranking on
TripAdvisor.
1. Bondi to Coogee Beach Coastal Walk
(NSW)
A brisk 6km walk around Sydney’s eastern
suburbs, the Bondi to Coogee walk
features stunning views, beaches, parks
and more than a few places to stop for a
bite. Plus, it’s absolutely free!
2. Ocean rafting at Airlie Beach (QLD)
Located on the “wild side” of the
Whitsundays, each ocean rafting
experience gives you access to stunning
and iconic locations where you’ll snorkel
your way through pristine reefs.
3. Agincourt Ribbon Reef Dive, Port
Douglas (QLD)
Learn to scuba dive at one of Australia’s
most superb reefs with guided day trips via
Blue Dive, one of Australia’s highest-rated

dive operators.
4. Volcanic crater lakes, breathtaking
waterfalls and natural waterslides, oh my!
(QLD)
Tour the most beautiful locations of the
Atherton Tablelands, via Barefoot Tours,
offering spectacular photo opps to keep
your social feed overflowing until winter.
5. Fraser Island’s Lake McKenzie (QLD)
Rated as the top attraction on Fraser
Island, Lake McKenzie’s white sand, crystal
clear water and paradaisical setting make
for a solid day trip.
6. Camping at Cape Le Grand National Park
(WA)
Located in Esperance in south Western
Australia, Cape Le Grand offers beautiful
beaches, camping facilities and more than
a couple of friendly kangaroos, making it
one of WA’s top destinations on the water.
7. Surfing at Burleigh Heads Beach (QLD)
This beach offers the beautiful escape of
the Gold Coast, without the crowds or
noise of Surfers Paradise. The long, right
hand waves peel over sand and boulders
while also provided the best beach breaks
on the outer bar.
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Cruise Critic Names MSC Seaside Best New Ship in
Annual Awards
Cruise Critic, the closely watched cruise
reviews site and online cruise community,
named the winners of its 10th annual
Cruise Critic Editors’ Picks Awards, naming
the best cruise lines of the year across
dozens of categories, as chosen by the
site’s international team of editors.
“More now than ever, there really is a
cruise for every interest,” said Colleen
McDaniel, senior executive editor of
Cruise Critic. “You can sail to remote
areas of the world aboard a small
expedition vessel, or in the comfort of a
luxury ship complete with spa treatments
and gourmet food. You can travel to the
Caribbean on a brand new ship with
bells and whistles like water parks and
bumper cars, or on a five-masted sailing
ship. The options are endless, and this list
highlights the lines that have stood out as
the best of the best over the past year.”
Cruise Critic named the just launched
MSC Seaside (pictured above), which will
be christened next week in Miami, as
the Best New Ship of 2017, with editors
raving that the ship has the potential to
be “one of the best Miami-based ships
around.” The award is significant because
consumer awareness of MSC Cruises is
still quite low, though travel agents have
long known about the company’s agentfriendly policies.
Celebrity Cruises won awards for both
Best Cabins and Best for Romance with
editors praising the line’s modern and
functional cabins, and various places
onboard for a romantic escape, including
a real lawn for picnics under the stars.
The award for Best for Families was given
to Disney Cruise Line for the second year
in a row for its wide array of activities for
kids, plus plenty of adults-only venues
for parents. The line also won for Best
Entertainment.
Carnival Cruise Line was named Best for
Value for the fourth year running for its
affordable fares and wealth of fee-free
dining venues and activities. Carnival also
received the award for Best Service, a

new category in the awards.
Silversea’s newest luxury ship, Silver Muse,
received the award for Best New Luxury
Ship for “offering nearly everything a
luxury cruiser could crave.” Silversea also
won Best for Adventure, recognizing the
dual focus of the line in classic luxury and
expeditions cruising.
Regent Seven Seas was named Best Luxury
Cruise Line, and also received an award for
Best Cabins. Viking Ocean Cruises received
the award for Best for Value across luxury
lines, and also got a nod for having the
Best Spa for the second year.
On the rivers, AmaWaterways was named
Best River Cruise Line for the second year
in a row for its continued dedication to
innovation. The line was also awarded
Best for Active Cruisers, recognizing a
trend in river cruising toward more active
vacations.
Uniworld’s Joie de Vivre received the
award for Best New River Ship, with
editors naming this ship the line’s “finest
yet,” for its tasteful décor, opulent cabins
and exceptional crew. The line also
received the award for Best Service.
Viking River Cruises received three awards,
including Best for First-Timers, Best
Shore Excursions and Best Enrichment,
a testament to the line’s programming
onboard and on land.
The complete 2017 Cruise Critic Editor’s
Picks Awards are:
Ocean Category
Best New Ship: MSC Seaside
Best Ship Refurbishment: Holland America
Line Westerdam
Best for Adventure: Lindblad ExpeditionsNational Geographic
Best Cabins: Celebrity Cruises
Best Dining: Holland America Line
Best Entertainment: Disney Cruise Line
Best for Families: Disney Cruise Line
Best Itineraries: Princess Cruises
Best Nightlife: Norwegian Cruise Line
Best for Romance: Celebrity Cruises

Best Service: Carnival Cruise Line
Best Shore Excursions: Celebrity Cruises
Best for Solo Travelers: Norwegian Cruise Line
Best Suites: Royal Caribbean International
Best Value for Money: Carnival Cruise Line
Best North American Homeport: Quebec City
River Category
Best River Cruise Line: AmaWaterways
Best New River Cruise Ship: Uniworld Boutique River
Cruise Collection’s Joie de Vivre
Best Ship Refurbishment: Scenic Diamond/Scenic
Sapphire
Best for Active Cruisers: AmaWaterways
Best for Adventure: Pandaw River Cruises
Best Cabins: Avalon Waterways
Best Dining: Crystal River Cruises
Best Enrichment: Viking River Cruises
Best for Families: Adventures by Disney
Best for First-Timers: Viking River Cruises
Best Itineraries: CroisiEurope
Best for Luxury: Tauck River Cruising
Best Shore Excursions: Viking River Cruises
Best Value for Money: Emerald Waterways
Luxury Category
Best Luxury Cruise Line: Regent Seven Seas Cruises
Best New Luxury Ship: Silversea’s Silver Muse
Best Refurbishment: Crystal Cruises’ Crystal Symphony
Best for Adventure: Silversea Cruises
Best Cabins: Regent Seven Seas Cruises
Best Dining: Oceania Cruises
Best Enrichment: Seabourn
Best Itineraries: Azamara Club Cruises
Best for Romance: Windstar Cruises
Best Service: Crystal Cruises
Best Shore Excursions: Azamara Club Cruises
Best for Solo Travelers: Crystal Cruises
Best Spa: Viking Ocean Cruises
Best Value for Money: Viking Ocean Cruises
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Melbourne is holiday star but Hobart growing fast
Over 14.8 million Australians aged over 14
reported in the year to September 2017
that they’d like to spend a holiday within
Australia in the next two years – and
Melbourne is the favoured city, with Hobart
rising and Perth on the outer.
Perth’s fortunes may get a boost in the form
of stopovers when Qantas starts operating
non-stop flights to London from there in
March. That might help raise the Western
Australian capital’s profile as a holiday
destination.
The “domestic holiday wish” figure is
virtually unchanged from a year ago when
14.9 million Australians indicated a desire
to take an Australian holiday – but is down
slightly from a peak of over 15.2 million in
September 2015, latest findings from the
Roy Morgan Holiday Tracking Survey reveal.
Over the past two years Melbourne
has retained top spot as the capital city
Australians would most like to visit; a
position the southern capital has now held
for well over a decade. In 2017, over 4.25
million Australians indicated they would
like to visit Melbourne, down slightly from
the 4.5 million Australians who nominated
Melbourne in 2015.
Sydney finds itself again in second position,
with just under 2.4 million would-be visitors
in 2017 – down slightly from 2.5 million in
2015.
It is Australia’s smaller capital cities,
however, that have experienced the most
dramatic growth over the past two years.
Hobart has experienced the fastest growth
of any capital city and is now in third place
for domestic holiday-goers, with 1.75 million
prospective visitors. That’s up an impressive
8.7% from 1.6 million in 2015, placing the
Tassie capital ahead of Brisbane. which is
virtually unchanged over the last two years
on 1.7 million.
Adelaide has experienced the fastest growth
of any mainland capital city over the past
two years: up to 1.3 million from under 1.25
million two years ago – growth of 6.7% since
2015.
Australia’s two largest capital cities, Sydney
and Melbourne, have seen their popularity

as potential holiday destinations rise over
the past two years only among the youngest
Generation. Generation Z, those born
between 1991-2005, are now coming of
age – or some of them, anyway. About half
of Generation Z are now aged 18+ and their
holiday preferences have increased for all
capital cities except Hobart since 2015.
Over 5 million Australians are classified
as Generation Y (born between 19761990), comprising Australia’s largest
Generation and now largely aged in their
30s. Generation Y travellers still desire
Melbourne and Sydney to other capital
cities, however the growth has come for
other cities led by Hobart, Brisbane and
Canberra.
Analysing the generational holiday
preferences by city shows that Hobart is the
only city to grow preferences amongst all
of the key spending Generations over the
past two years. Generation Y, Generation
X and Baby Boomers are all more likely to
visit Tasmania’s capital than two years ago
while Canberra and Adelaide have both
seen increases from the three youngest
Generations (X, Y & Z).
Roy Morgan chief executive Michele Levine
says Melbourne has been Australia’s desired
travel destination for over a decade ahead
of Sydney but in recent years Hobart has
increased its allure substantially and has

now overtaken Brisbane in third place.
“Melbourne has again confirmed its reputation
as Australia’s most sought-after capital city travel
destination for domestic travellers with over
4.25 million Australians expressing a desire to
visit Australia’s (and the World’s according to the
Economist Intelligence Unit) most liveable city in
the next two years.
“Although this was down slightly on two years
ago, it was enough for Melbourne to be almost
1.9 million potential visitors ahead of Sydney
in second place. However the big improvers in
recent years have been Australia’s second tier
cities of Hobart, Canberra and Adelaide which
have all grown strongly on the Roy Morgan Holiday
Tracking Survey since 2015.
“Hobart, well known as the home of MONA which
opened in 2011, has experienced the strongest
growth in the minds of Australian holiday-makers
since 2015 and has now overtaken Brisbane as
Australia’s third most desired holiday destination
with 1.74 million Australians expressing a desire
for Hobart – up a strong 8.7% in only the last two
years.
“The increasing allure of Hobart is demonstrated
by the fact Hobart was the only capital city to
experience growth in all three key Generations in
the past two years – Generation Y, Generation X
and the Baby Boomers and overtaking Brisbane
is remarkable when one considers the respective
populations of the two cities – Hobart (225,000) is
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less than a tenth the size of Brisbane (2.36
million).
“Adelaide and Canberra have also
experienced solid growth in recent years
with savvy marketing campaigns no doubt
hitting the right notes in targeting the key
demographics essential to growing a city’s
tourist appeal.
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“In contrast to the cities already mentioned,
the continued decline of Perth as a desired
holiday destination in recent years has
continued although that decline has slowed.
Only a few years ago Perth was regarded
as Australia’s third-most desired capital
city destination however as we end 2017
Perth finds itself down in sixth position with
Adelaide closing fast.

“The changed fortunes of Perth as a holiday
destination post mining-boom illustrate the
importance for the local tourism authorities having
a keen understanding of the how a destination is
faring in the minds of potential visitors.
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Why Smart Suitcases could be a dud

THEY’RE SMART ENOUGH TO CHARGE
YOUR PHONE, WEIGH THEMSELVES AND
BE GPS TRACKED, BUT ARE THEY SMART
ENOUGH TO FLY, OR BE WALKED BY A
DOG?
The answer to the latter is, of course, yes.
If the battery isn’t removed from your
‘smart’ suitcase, then the answer could
be a big fat no.
Airlines across the world are not allowing
these high-tech luggage carriers onboard
because they consider the lithium ion
batteries that power them to be a fire
risk.
Airlines have been issuing their own
guidelines on smart suitcases and giving
restrictions on bag companies including
Raden, BlueSmart and Away.

Nick Careen said guidance could be
issued as soon as the end of the week,
but gave no details on industry-wide
standards being implemented.
Currently, Virgin Australia only allow
smart bags to be used as carry-on
luggage, while Qantas has said no to
any smart suitcases on its aircrafts that
cannot have the batteries removed.
The smart luggage company Raden and
Away both say on their website that
batteries are easily removable, however
it is unclear with BlueSmart.
So before you spend the big bucks buying
one of these, it may not be a SMART
decision – well at least until we get some
updates on industry standards, and
more information on how dangerous
these batteries are – we don’t want any
aeroplanes going caput mid-air

In response, the global airlines body IATA
said it could issue industry standards on
the smart luggage.
At a press conference in Geneva last
week, IATA senior vice president of
airport, passenger, cargo and security,
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Dreamliner set to fly to LA and San Francisco

Qantas has today announced a new route for
the Dreamliner, while marking the aircraft’s
first scheduled international flight from
Melbourne to Los Angeles.

six days a week on the 14-hour flight
between Melbourne and Los Angeles,
complementing the existing daily A380
service between the two cities.

An all-new Melbourne-San Francisco route
will be on sale from early 2018 with flights
expected to start by late 2018.

A significant number of Melbourne
passengers flying to Los Angeles already
connect on to San Francisco. Qantas also
sees strong demand from San Francisco, both
from a tourism perspective and because of
the business links between Melbourne and
Silicon Valley.

Capacity between Melbourne and the US
will be rebalanced to match demand for
the two Californian cities, meaning that the
Dreamliner will fly to Los Angeles some days
of the week and San Francisco other days.
The Qantas Dreamliner will initially operate

national carrier to start its historic PerthLondon flight, which originates in Melbourne.
All eight aircraft will be delivered by the end
of 2018, with half based in Melbourne and
half based in Brisbane.
Today the national carrier also revealed the
name of its second Dreamliner is ‘Waltzing
Matilda’, often called Australia’s unofficial
national anthem, which joins ‘Great Southern
Land’ in the fleet.

Qantas has so far taken delivery of two
Boeing 787-9s. The arrival of its third and
fourth aircraft early next year will enable the

Tourism leads economy
GROWTH in Australia’s tourism industry has
out-paced the rest of the economy for a third
consecutive year, increasing 6.1% to reach a
total contribution of more than $55 billion in
the 12 months to 30 Jun.
Tourism Satellite Account figures released
yesterday by Tourism Research Australia
show the industry now makes a greater
economic contribution than agriculture,
forestry and fisheries, placing it among
other top earners including manufacturing,
healthcare, mining and construction.

Tourism’s contribution to Australia’s GDP was
up $3.2 billion in 2016-17, though growth
was down 1.3 percentage points on the 7.4%
increase reported the previous year.
Over the past three years, tourism GDP has
risen by a whopping 23%, far out-stripping
the 10% growth shown by the economy as a
whole.
Tourism export earnings were up 7.6% to
$37.2 billion in 2016/17, representing 10% of
Australia’s total exports, while employment
increased 3% to almost 600,000 people or

4.9% of the national workforce.
Spending by tourists rose in line with overall
growth, up 5.3% to $136 billion - of which
73% was from domestic travellers and 27%
by international visitors.
Overseas visitors spent an average of $4,347
per trip in 2016/17, a 1.0% drop compared
to 2015/16, while domestic travellers parted
with an average $349 per trip, up 2.9%.
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